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Q.1 Answer the following
a)  True & False (Attempt any 5) 10
1] Reference group have only negative impact on buying process. 1 3
if] Self concept and self image are two different elements, 1 3
iii] Culture is a part of social class. 1 2
iv] Consumer’s choice is not significant in marketing strategy. 1 1
v] Psychographic factor is not crucial in decision making tool. 1 2
vi] Consumer behavior is a science and not art, 1 |
b)  Answer the short questions (Attempt any 5) 10
1] Identify various groups in consumer behavior? ] 4
1] What is perception in consumer behavior? | 5
iii] Indicate various types of attitude? 1 6
iv] Draw a consumer decision making process? 1 3
v] What is perceived risk in consumer behavior? } 5
vi] What is social community group? . 4
Q.2 Answer the following
a)  Describe the role of consumer behavior in marketing 10 2 1
Y strategy?
OR
a)  Explain consumer decision making process. 10 2 1
b)  Explain the various types of culture. 10 2 2
OR
b)  Explain Maslow’s theory of need in context of Consumer 10 2 2
behavior.
Q.3 Answer the following
a)  Identify the different factors which influence buying 10 3 3
decisions?
OR
a)  Illustrate the various types of reference groups in consumer 10 3 3
buying behavior.
b)  Classify the advantages and disadvantages of reference 10 4 4
groups.
OR
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Q.4

Q.5

b)

d)
b)

Examine the group influence on the consumer buying
process?
Answer the following (Attempt any Two)

Identify the limitations in consumer perceptions.

[lustrate the advantages of perception in consumer purchase
decision.

Determine the diverse perceptual process in consumer
perception.,

Answer the following (Attempt any Two)
Determine the functions of attitude in consumer behavior,

Appraise the various steps of acquiring an attitude by a
consumer,

Evaluate the various characteristics of attitude in buying
behavior.
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