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Q.1 Anstver the following

frue & I'alse (Attempt ary 5)

ll.l.f1.n." rroup ,,ou"only reg"ri\e impact on br-l irrg process.
r I 5ett co tcep. tnd selfirnage rre ruo dil'Ierenr elemeris.
llrl Cuiture is a paft ofsocial class.
ir,l^Con<umcr's chojce i, ,iot sigoificanr in m.rlel;nts strareg).
! I Ps)chogriphic 'acror is nor tr-cial in dection ma-king roii-
vi] Consumer behavior is a science and not art,

.AIs!rer llte shofl quc.tion. tAncrnpl an) 5)
il Idenri0 var.oUs group. in consumer behrvio|l
ii] What is perception in consumer behavior?
iiil Indicate various fypes ofattitude?
iv] Draw a consumer decision Daking process?
v] What is perceived risk in consumer behavior?
vil What is social communiry group?

Answer the following
Describe the role ofconsumer behavior iu marketino
strategy'/
OR
Explain consumer decision making process.

Explain the various qTes ofcultue.
OR
Explaill Maslow's theory ofneed in context ofConsumer
behavior.

Answer the following
Identify the different factors wl]ich influence buying
decisions?
OR
Illustrate the \aaious l)pes ofrelerence group. in coDqu-ner
buying behavior.

Classify the advantages and disadvantages ofreference
grouls.
OR
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b) Examine the group influence on the consumer buying
process?

Q.4 Answer the following (Attempt any Two)
d) Identifo the limilalions in consluner perceptions.

b) lllusnare *e advantages of percepLion ;n consumer purchase
decision.

c) Derenrine the diverse pereptualprocess in consumer
perceDtion.

Answer the following (Attemlt any Two)
DetemiDe the fu[ctions of attitude in consumer behavior.
Appraise the various steps of acquiring an attitude by a
collsumer
Evaluate the various characte stics of attitude in buying
behavior
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